Research studies which can be used to support the three processes involved in social identity theory

Cialdini et al (1976): college football supporters more likely to be seen wearing college insignia  and clothing following a win and referred to 'we' when discussing the win; when team defeated they use pronouns 'they' t

Verkooijen et al (2007): 6000 16-20 year old Danish teenagers; survey on sub-cultural affiliations (skater, hip-hop, techno, hippie, nerdy, sporty and religious) and alcohol, tobacco and cannabis use

Poppe and Linssen (1999) national level survey of 1143 Eastern European teenagers asked to rate themselves and a range of other European nationalities for their morality  and efficiency, while some national stereotypes were upheld, i.e. English most moralistic and Italians least efficient generally speaking people rated their own nation more favourably than others.

Breakwell (1978) studied teenage soccer fans, some went to most games, others did not. Those who did not go to games were most vehement about their loyalty and showed most in-group bias, presumably as they had a greater need to prove themselves as fans. 

Levine (2005) football fans were much more likely to help a stranger who tripped in front of them when wearing colours of the team they supported as opposed to neutral clothes or those of a rival team.

